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DesiDime (desidime.com)
“You can create your own 
Deal/Coupon Affiliate Website (group 
page) under this site.” (ex: Loaferg 
🎁💰 Hot Deal)

Community-driven deals & 
coupons. Popular with bargain 
hunters across India.

Aggregates user-shared deals, 
coupons, price drops. Monetizes 
via affiliate commissions (CPS) 
when users click through to 
retailers, plus sponsored “featured 
deals” and ads. (No direct 
cashback paid out.)

5M visits (Mar 
2026)

Retailer affiliate programs 
(Amazon, Flipkart, etc.) 
and networks (Google 
Affiliate, Cuelinks).

Strengths: Large engaged community (forums), 
early market entrant (2010), strong brand. Unique 
forum features (gamification) boost loyalty. 
Weaknesses: Highly competitive niche; dependent 
on retail commissions; limited by overall e-
commerce trends.

Zingoy (zingoy.com)
Cashback & gift cards platform. 
Targets online shoppers in India.

Acts as a cashback portal: users 
shop via Zingoy’s affiliate links and 
earn a portion of the commission 
(ZingCash). Also sells digital gift 
cards (with instant cashback), and 
operates a referral program (users 
earn for referrals). Revenue comes 
from retained affiliate commissions 
and possibly selling gift cards with 
margin.

~1.1M visits 
(Mar 2026)

Own affiliate program 
(Pays out ~3.6% CPS per 
sale), plus standard 
retailer links (Amazon, 
Flipkart, etc.).

Strengths: Unique combined model (cashback + 
gift cards + referrals) encourages repeat visits. 
Emphasizes gamified share/earn. Strong backing 
(ParityCube affiliate). Weaknesses: Cashback 
margins can be thin; relies on continued shopper 
trust; competition from big players (CashKaro, 
Paytm First).

CashKaro (cashkaro.com)
Coupon & cashback portal. Broad 
ecommerce partners.

Users click CashKaro links to 
retailers and get real cash back 
(split of affiliate commission). Also 
runs coupons, newsletter deals, and 
an app. Monetization: keeps a 
share of commissions, plus display 
ads.

4.3M visits (Mar 
2026)

Affiliations with all major 
retailers (Amazon, 
Flipkart, travel, banking), 
plus own loyalty 
partnerships.

Strengths: Established (founded 2010), high brand 
recall, frequent TV ads. Very large Indian user base 
(98% of traffic is India). Diversified offers 
(shopping, travel). Weaknesses: Extremely 
competitive market; high marketing spend. High 
bounce (61%) suggests transactional use (less 
content engagement).

CouponDunia (coupondunia.in)
Coupons & deals aggregator. 
General ecommerce.

Similar to CashKaro: provides 
coupons and links to retailers, 
earning affiliate revenue. Focus on 
coupon codes (as opposed to 
cashback). Offers newsletters and 
social deals.

~0.7M visits 
(Feb 2025) 
(likely under 1M 
as of 2026)

Retail coupon codes 
(Amazon, Flipkart, Myntra, 
etc.), plus affiliate network 
partnerships.

Strengths: Large parent brand (Newscorp). Simple 
coupon focus can drive quick conversions. Strong 
SEO for coupon keywords. Weaknesses: Lower 
traffic than CashKaro; heavy competition (GrabOn, 
RetailMeNot India); monetization limited to store-
paid commissions.

GrabOn (grabon.in)
Coupons & cashback. Pan-India 
reach.

Aggregates coupons and cashback 
offers. Provides both coupon codes 
and direct cashback on sales. 
Revenue from merchant 
commissions plus possibly minimal 
ad revenue.

3.1M visits (Mar 
2026, Semrush)

Works with major 
affiliates (CJ, Admitad 
networks) and direct 
retailer partnerships.

Strengths: Consistently high traffic (top competitor 
to CashKaro), strong UI/UX. High brand awareness 
from offline marketing. Weaknesses: Operational 
costs for cashback payments; margins pressured 
by user expectations.

MySmartPrice (mysmartprice.com)

Price comparison for electronics 
& gadgets. Tech-savvy buyers in 
India.

Aggregates prices and reviews for 
products (mobiles, appliances). 
Monetizes via affiliate CPS (sales 
referrals) and CPC ads. Also 
displays sponsored product 
placements.

1.56M visits 
(Feb 2026)

Direct affiliate links to 
Amazon, Flipkart, retail; 
networks like 
vCommission. Possibly 
Google AdSense/Criteo.

Strengths: High purchase intent audience 
(shoppers researching expensive gadgets). 
Comprehensive product data and SEO. 
Weaknesses: Thin affiliate commissions on 
electronics (1-5%). Competition from global 
players (PriceDekho, CompareRaja) and brand 
apps.

Gadgets360 (gadgets.ndtv.com)
Tech news & reviews (NDTV). 
Urban tech enthusiasts.

Content site with detailed product 
reviews, tech news, and buying 
guides. Monetization: affiliate links 
in reviews (Amazon, Flipkart), 
display ads (via NDTV network) and 
sponsored posts. Affiliate income 
comes when readers click product 
links.

5.9M visits (Feb 
2025)

India-specific affiliate 
programs (Amazon India, 
Flipkart), plus NDTV’s ad 
networks.

Strengths: Strong brand (NDTV). Authority and 
trust in reviews; high traffic. Engaged audience for 
high-value items. Weaknesses: High bounce 
(users may leave after reading reviews). Adblocker 
risk. Commission alone may not match site’s 
expectations (ads likely bigger share).

https://www.cuelinks.com/campaigns


BankBazaar (bankbazaar.com)
Personal finance marketplace. 
Bank-loan/credit card seekers.

Compares financial products 
(loans, credit cards, insurance). 
Monetization: referral/lead 
commissions (pay-per-lead/sale) 
from banks and insurers for each 
application sold. Also gets ad 
revenue and lead-gen fees.

8.62M visits 
(Mar 2026)

Major BFSI partner 
programs (bank credit 
cards, loans, EMI finance, 
insurance).

Strengths: Monopoly-like market share in fintech 
comparison. Very high trust factor. High-value 
leads (big commissions per sale). Weaknesses: 
Subject to finance regulations and credit 
approvals. Must keep editorial unbiased. High 
operational compliance costs.

Card Insider (cardinsider.com)
Credit card guides & comparison. 
Credit-focused consumers.

Provides credit card comparisons, 
guides, and interactive calculators. 
Monetization: affiliate CPS when 
users apply for cards through the 
site, plus possibly Google AdSense.

25K visits (Feb 
2026)

Bank credit card affiliate 
programs (SBI, HDFC, 
etc.). Cuelinks integration.

Strengths: Niche expertise (credit cards). 
Interactive tools (comparators, app tracking) boost 
engagement. Weaknesses: Limited to India’s card 
market; traffic highly SEO-dependent. Smaller 
scale means fewer partnerships.

Investorgain (investorgain.com)
Stock trading and investment. 
Investors in India.

Finance portal covering stock 
trading, IPOs, mutual funds. 
Monetization: affiliate referrals for 
brokerages/financial products 
(Upstox, Groww, Sharekhan, etc.). 
Also ad revenue. Part of 
BiggerReturns group (Chittorgarh, 
etc.). 6.34M visits

Affiliates with brokerage 
and fintech apps (Upstox, 
Groww, etc.). Display ads 
from Google.

Strengths: Authority in finance niche. Lots of 
content (news, calculators). Parent network covers 
entire BFSI. Weaknesses: Highly competitive SEO 
with other finance portals. Sensitive to market 
cycles (volatility can boost or reduce interest).

LBB (Little Black Book) (lbb.in)
Local experiences & ecommerce. 
Young urban audience.

Initially a city guide (restaurants, 
shopping), now includes travel and 
products. Monetization: affiliate 
links for bookable services 
(MakeMyTrip, Oyo, Zomato) and e-
commerce products. Also 
sponsored content and ads.

~1-2M visits 
(est.)

Travel affiliates 
(MakeMyTrip 
flights/hotels), food 
ordering partners, local 
deals.

Strengths: Strong brand (acquired by Nykaa), 
polished content. Diverse revenue (affiliate + ad + 
events). Weaknesses: Broad focus dilutes affiliate 
impact. Dependent on social buzz; COVID-affected 
travel/restaurant content.

HerZindagi (herzindagi.com)
Women’s lifestyle (media site by 
Jagran). Indian female audience.

Content-heavy (fashion, wellness). 
Affiliate model: occasionally links 
products (Amazon fashion, beauty 
affiliate programs) in articles. 
Revenue primarily ads & sponsored 
sections; affiliate earnings are 
secondary.

~8M+ visits 
(estimated; 
Jagran 
network)

Fashion and health 
retailers (Myntra, Ajio, 
Nykaa), booking 
(Expedia).

Strengths: Strong media brand, large audience. 
Good SEO on women’s interest topics. 
Weaknesses: Low affiliate emphasis (more of a 
content portal). High competition from pure 
publishers.

MensXP (mensxp.com)
Men’s lifestyle & grooming 
(Jagran). Male urban audience.

Similar to HerZindagi but for men: 
product reviews (grooming, 
fitness), some affiliate links (beard 
oil, apparel). Revenue mainly from 
ads and branded content.

Comparable to 
HerZindagi 
(media network 
scale)

Male grooming & fashion 
brands.

Strengths: Leading men’s media brand in India. 
Diversified content (viral, fitness, fashion). 
Weaknesses: Affiliate content minimal; relies on 
ads. Overlap with larger media ads limits niche 
focus.

Archana’s Kitchen (archanaskitchen.
com)

Food & recipes blog. Home 
cooks (mostly women).

Recipe content with culinary 
product reviews. Monetizes via 
affiliate links (kitchen appliances 
on Amazon, Flipkart) and display 
ads. Offers memberships/ebooks.

0.4M visits 
(est.)

Kitchenware, FMCG 
affiliate programs; Google 
AdSense.

Strengths: High trust brand (7+ years old). Loyal 
audience; top-ranked food blog. Weaknesses: 
Niche vertical; seasonal traffic. Lower scalability 
beyond cooking.

ShoutMeLoud (shoutmeloud.com)
Blogging/SEO tutorials. Aspiring 
bloggers & marketers.

Content about blogging, hosting, 
tools. Monetization: affiliate 
programs (web hosting, course 
platforms) and product deals, plus 
self-publishing (books, 
membership) and ads.

99K visits 
(Cuelinks est.) 
(likely similar 
100K)

Hosting (Hostgator, 
Bluehost), SEO tools 
(Semrush), learning 
platforms (Udemy).

Strengths: Very established (since 2008). High 
authority; broad affiliate mix. Diversified revenue 
(affiliates + info products). Weaknesses: Narrow 
topic (limited audience of bloggers). Competing 
with numerous blogging guru sites.

MasterBlogging (masterblogging.
com)

Blogging/SEO (Ankit Singla). 
Digital entrepreneurs.

Blogging tips and in-depth guides. 
Monetizes via affiliate links 
(hosting, training) and selling 
premium courses. Also email 
marketing.

0.1M visits 
(est.)

Similar to ShoutMeLoud 
(hosting, courses).

Strengths: Dedicated content, strong personal 
brand. High affiliate conversion (targeted niche). 
Weaknesses: Audience scale modest. Content 
creation intensive.


